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Q2 2003/2004 - Overview
Business picking up

© Order intake up 18% at €10.7 billion, at constant €/$ rate up 22%
o Sales up 7% at €9.8 billion, at constant €/$ rate up 11%

© EBT from continuing operations €249 million, up €42 million against last year’s
EBT figures before a disposal gain of €41 million

O Basic EPS increased from €0.31 to €0.56

O Net financial payables at €4.3 billion remained almost on September 2003 level;
effects from dividend payment and portfolio optimizations counterbalanced

ThyssenKrupp
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Highlights

O Business in Steel is continuously improving

- Orders, sales and EBT (adjusted for disposals) picking up
- Carbon Steel driving profits, Stainless Steel cyclical, Special Materials still difficult
- Further price increases implemented

O Services and Automotive performing increasingly well

- Restructuring and streamlining of portfolio bearing fruit

o Groupwide portfolio optimization continued

- Selective white space acquisitions in Elevator — entering important Italian market
- Triaton Group sold with a significant gain

O Proven Capital Market capability

- Successful bond placement

ThyssenKrupp
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Portfolio Optimizations since October 2003

Automotive
MB Lenk Group (D)
Darcast (UK)
Bertrandt (D)
Elevator

Dong Yang Elevator (South Korea)
Elevator Service 1 (Singapore)
Bonfedi (l)

* Closing not yet completed

ThyssenKrupp

Acquisition
Disposal
Acquisition*

Acquisition
Acquisition
Acquisition

Technologies

Novoferm (D) Disposal
Sheffield Automation (USA) Disposal*
Foundry (USA) Closure

Triaton Group (D) Disposal
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Portfolio Optimization — Disposals

Number Sales EBT Net Pension Employees
of Entities (annual) (annual) Financial  Obligations
Debt
Fiscal Year 12* €919m €1m  €242m  €19m 4,529
2002/03 ’
1st Quarter 1 €327 m €8 m €1m €14 m 2,177
2003/04
2nd Quarter 1 €365m €16 m €31m  €69m 2311
2003/04
Total 14 €1611m €25m €274m €102 m 0,017
Subsequent
Event ) ) ) ) ) )

*incl. non-consolidated entities

ThyssenKrupp
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Disposal Triaton — Key Facts

Sales €365 million * Due to the continuation of service contracts
EBT €16 million between ThyssenKrupp and Triaton for a fixed
Employees 2,311 period of seven years, €64 million of disposal
Transaction Volume €351 million gain will be recognized ratably over a period
Cash-in €272 million of seven years

Selling price €249 million

Total gain (before taxes) €191 million*

Disposal gain Q2 (net of tax) €126 million*
O Service portfolio — Hosting services, Onsite Services and Applications & Solutions

O More than 400 clients, thereof 100 ThyssenKrupp entities — accounting for around 50%
of business

o Sold to Hewlett-Packard - best owner solution

o Closing and deconsolidation March 31, 2004 (Q2)

In this presentation all figures related to the income statement refer to continuing operations.
The Information Services business unit is treated as a discontinued operation following the

sale of IT service provider Triaton and the termination of the business unit’s remaining activities.
®

ThyssenKrupp
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Outlook

O For the 2nd half of fiscal 2003/2004 we currently expect an unchanged
economic environment, even though the risks of an economic weakening have
increased.

O For the full year we forecast sales in the magnitude of roughly €38 billion.
In terms of earnings before taxes, excluding the effects of disposals, we aim to
get as close as possible to €1 billion.

O With support from the economy and without major distortions on the currency
and raw material markets, we could pass the €1 billion mark this year.

ThyssenKrupp
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Group (I)

Order intake

Q4

Q3

Q2

Q1

35,832

8,748

9,021 20,313

A

9,081 10,744

8,982

02/03 03/04

A excluding €/$ exchange rate effects

ThyssenKrupp

million € Sales

Q4

Q3

Q2

Q1

million €

35,922

9,318

8,798
18,534

9,165 ~@LD—> 9,847

8,641 8,687

02/03 03/04

A excluding €/$ exchange rate effects
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Group (Il)

EBT
706 726
2)
41" 61
Q4 100 161
Q3 218
218
412
Q2 248 207 —@E5»— 249
Q1 140 140
02/03 02/03 03/04
reported normalized normalized
1) Sale of stainless quarto plate activities €41 m
2 Sale of construction services -€61 m
ThyssenKrupp

412

249

03/04
reported

million €
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Group (l1)

EBIT million € Net income million €
896
a 143 507
Q3 260 518
Q4 85 242 366
02 305 —@H> 300 = s e,
Q2 157 —@&UPp»> 155
Q1 188 m_ Q1 53 |37 EEEEEN 39 N
02/03 03/04 02/03 03/04 03/04
incl. Discontinued
Operations
Earnings per share €
1.01 0.89
Q4  0.17 0.74 0.74
= Q4 0.28 -
Q3 0.42 049 0.25 049  0.25
0.56 Q3 0.23 0.56
Q1 0.10 0.18 0.18 Q1 0.16 0.18 0.18
02/03 03/04 03/04 02/03 03/04 03/04
basic incl. Discontinued normalized incl. Discontinued
Operations Operations

ThyssenKrupp /\
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Group (IV)
Financial payables million €

5,726

5,176

Cash and cash
equivalents

L W2 V8 Net financial
payables

March 03 Sept 03 March 04
Gearing million €
oAl 7,631 7,705
4, 931
4 235 LAt Net financial
60. 5% payables to
55. 5% 55.5% equity
(gearing)

March 03 Sept 03 March 04

ThyssenKrupp

Stockholders’ equity

8,149

7,631

7,705

March 03

1,036

I

Sept 03

March 04

10

million €

Equity to fixed
assets ratio

Equity ratio

Maturity profile of gross financial payables* million €
Total: 4,948 1,822
1,210
I 289
03/04 04/05 05/06 06/07 07/08 thereafter

* as of Sept 03
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ThyssenKrupp Group 2002/2003

11

ThyssenKrupp AG

Group sales (consolidated): €35.9 billion « EBT (consolidated): €706 million « Employees: 190,102

Automotive Elevator Technologies

Sales: €12.0bn Sales: €6.3bn  Sales: €3.4bn Sales: €5.4 bn Sales: €109 bn
EBT: €384 m EBT: €188 m  EBT: €355 m EBT: €42m EBT: €24 m
Employees: 49,286 Employees: 41,414  Employees: 29,689 Employees: 29,871 Employees: 38,487

« Carbon Steel * Chassis * 5 regional * Production * MaterialsServices
« Stainless Steel « Body Business Units Systems Europe
. : : . : » Passenger *Plant Technology < MaterialsServices
Special Materials Powertrain Boarding Bridges . paring North America
* Accessibility « Mechanical * Industrial Services
Engineering * Special Products
Steel Capital Goods Services

Inter-segment sales unconsolidated; employees as at Sept 30, 2003

ThyssenKrupp
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Steel — At a Glance

ThyssenKrupp

12

European No. 2 and world No. 6 in carbon steel flat
products

World market leader in stainless steel flat products,
nickel-base alloys, electrical steel and tailored blanks

Focus on flat products with high value added

Profit leader in Europe through: portfolio optimization,
investment policy, performance enhancement

Site configuration unique in Europe: 17.3 mt/yr crude
steel capacity in Duisburg

Innovation leader in products and processes

International presence further strengthened with
production facilities in the world’s growth markets;
systematic development of global strategic alliances

\
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Capital Goods — At a Glance ()

Automotive

O 80% of sales from TOP 3 positions

O Sales growth to €10 billion through organic growth
and acquisitions

O Technology leadership in product and process
technologies

O Materials capabilities: processing of all key materials
e.g. iron, steel, aluminum, magnesium, plastic

O Parallel expansion of component and system
business capabilities

O Further participation in outsourcing trends of
automobile manufacturers

ThyssenKrupp

©
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Objectives and strategic actions
Increase sales to €10 bn by 2007/08 (CAGR: 9.7%), target ROCE: 17%

o Organic and acquisitionary growth

o Twin Focus Strategy: Parallel expansion of high-margin component and
system business in core activities

O Increase business with Asian OEMs,
expand along with our customers presence in Asia and Eastern Europe

o Utilize existing cross segment capabilities within the ThyssenKrupp Group

o Enhance technological competence through cross segment cooperation
and joint product development

ThyssenKrupp Automotive ‘
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Our unique selling point to OEMs:
One-stop-shopping as an integrated approach

ThyssenKrupp ThyssenKrupp ThyssenKrupp ThyssenKrupp
Automotive Steel Technologies Services

Engineering Loop
Multi Material .
Competence --

Multi Process

Competence

North American
Automotive Council

European
Automotive Council

Results
(Examples)

BMW X5 NSB® New Steel Body

ThyssenKrupp Automotive

15
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Product development process:
Early involvement makes us the masters of our destiny

Development/Prototyping Partners
% m Definition of materials, parts, manufacturing processes
Q : : :
= Approx. 80% of costs are determined; pre-selection of suppliers
=
Q.
=] OEM System Partners
x © =) System-/module supplier-nomination based on
qc_, bob} Joint the above mentioned specifications
n S .
%.g Approach Manufacturing Partners
== m) Ordering/assignment of equipment,
little impact on design of parts

LLALTCTLTLTAL T LT AT LAl L L] | | | Aot
- -30

-19 months SOP (Start of production)

ThyssenKrupp Automotive ‘
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Capital Goods — At a Glance (Il)

Elevator
O No. 3 on world market, top global market positions
O More than 700,000 service contracts worldwide

O Full range of products and services from a single
source

O Strong service network — benefiting from full
maintenance products

O More than 50% of segment sales through services

O Increase market share globally and locally, especially
in Asia

O Growth to continue through further acquisitions and
even stronger focus on services

ThyssenKrupp
&)




Presentation ThyssenKrupp, May/June 2004

18

Capital Goods — At a Glance (lll)

Technologies

ThyssenKrupp

Portfolio with leading regional and global market
positions

High technological competencies throughout product
portfolio

Leading position in surface naval shipbuilding,
conventional diesel powered submarines and mega
yachts

Leading engineering companies in the fields of
chemical and industrial complexes

World’s leading manufacturer of large-diameter
bearings, e.g. for general engineering applications as
well as solar and wind power plants
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Services — At a Glance

Services

O One of the world’s leading full-range suppliers of carbon
and stainless steel, tubes, nonferrous metals and plastics

O Leading materials service provider in Germany and Europe
and one of the leading suppliers of special products in
North America

O Services: Materials and applications advice, warehousing,
processing, project and inventory management, just-in-time
logistics

O New Business Unit “Industrial Services” will offer: industrial
services incl. maintenance of plant and machinery as well
as a wide range of production-related services, scaffold
services, as well as technical, infrastructural and
commercial facility management for key automotive, steel,
chemical and petrochemical sectors

O Number one maintenance operation in Germany, among the
leaders in Europe

O Number one worldwide in scaffolding services

ThyssenKrupp \
D
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The View Beyond - Focused Industrial Group based on 3 Pillars

20

Sales in € bn
ThyssenKrupp AG
2002/03 €35.9 bn
mid-term target  €40-46 bn
Steel Automotive Elevator Technologies Services
Sales
mid-term ~13-14 ~8-10 ~5-6 ~4-5 ~10-11
target
Sales
2002/03 12.0 6.3 3.4 5.4 10.9
Steel Capital Goods Services

ThyssenKrupp
-4
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Strategic Areas of Emphasis

Spread to WACC negative n/a positive

Capital employed W ROCE A Capital employed A
Steel G
Automotive 0
Elevator ‘

O
G,

Strategic actions o Focusing o Efficiency o QOrganic growth

o Disposals enhancement o Acquisitions

o Restructuring

ThyssenKrupp
®
-4

Technologies

@GOG
Ceoero®

Services
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Strategic Key Points

o Expand technological and innovative capabilities
o Make optimal use of potential within the Group
o Strengthen customer and service orientation

© Manage value systematically by concentrating on high-performance
business areas and active portfolio management

ThyssenKrupp

&
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Portfolio Optimization through Focusing

Structural changes since the merger
(fiscal 1998/99 to 2002/03)

Sales (billion €)

Activities Core Group
disposed of/ activities (total)
for disposal

1998/99 8.4 21.4 29.8

2002/03 4.8 31.3 35.9

Ave. growth 10.0% 4.9%
ThyssenKrupp

50 -

40

30

20

10 1

0

1998/99

!

23

40-46 billion €

A
2002 /03

Core activities
B Non-strategic activities

2006/ 07
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Conclusion

o ThyssenKrupp: Focused industrial group based on 3 pillars,
combining value and growth components

o Clear strategic direction: Portfolio optimization will be stepped up

o Cross-segment development: Driver for technological innovations

ThyssenKrupp
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Financial Calendar 2004

O July 23 to
August 11, 2004

O August 12, 2004
O Qctober 25 to

November 30, 2004

O December 1, 2004

ThyssenKrupp

Quiet Period

Interim Report 3rd quarter 2003/04 (April to June)
Conference Call with Analysts and Investors

Quiet Period

Annual Press Conference
Analysts’ and Investors’ Meeting

25
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Financial Calendar 2005

O January 21, 2005
O January 24, 2005

O January 25, 2005
to February 11, 2005
O February 14, 2005

O May 13, 2005

ThyssenKrupp

Annual General Meeting
Payment of dividend for the 2003/04 fiscal year

Quiet Period
Interim Report 1st quarter 2004/05 (October to December)

Conference Call with Analysts and Investors

Interim Report 2nd quarter 2004/05 (January to March)
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How to contact ThyssenKrupp Investor Relations

Institutional Investors and Analysts:
O Phone: +49 211 824-36464

o Fax: +49 211 824-36467

O E-mail: ir@tk.thyssenkrupp.com

O |nternet: www.thyssenkrupp.com

ThyssenKrupp

To be added to the
IR mailing list, send us a
brief e-mail with your
details!

27
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Disclaimer

This presentation contains certain statements that are neither reported financial results
nor other historical information. These statements are forward-looking statements and
are subject to risk and uncertainties that could cause actual results to differ materially
from those expressed in the forward-looking statements. Many of these risks and
uncertainties relate to factors that are beyond ThyssenKrupp’s ability to control or
estimate precisely, such as future market and economic conditions, the behavior of
other market participants, the ability to successfully integrate acquired businesses and
achieve anticipated synergies and the actions of government regulators. Readers are
cautioned not to place undue reliance on these forward-looking statements, which
apply only as of the date of this presentation. ThyssenKrupp does not undertake any
obligation to publicly release any revisions to these forward-looking statements to
reflect events or circumstances after the date of these materials.

ThyssenKrupp
®
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